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residents completed the
survey and provided

key insights about life
in Mesa County.
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1,200

2022 MESA COUNTY CITIZEN ATTITUDE SURVEY
EXECUTIVE SUMMARY

BACKGROUND

KEY FINDINGS

The Tell Us community survey was administered during June and
July 2022.

The survey was open to all Mesa County residents (18 years and
older) to assess citizen satisfaction and to measure how residents
perceived progress on key initiatives, customer service and
efficiency of county government, and areas for future growth.

Overall, 72% of residents agreed to
varying degrees that the County
Commissioners are responsive,
accessible, transparent, and
spending time on things that will
help the community.

Residents were asked about how
familiar they were with County
programs. If they indicated any level of
familiarity, they were given a question
about their impression. In other words,
their perception based on either their
personal experience or based on
hearsay and general reputation.

Across all demographics, the Airport,
Landfill, and Fairgrounds were
consistently rated as high familiarity
and favorable impression. 

Motor Vehicle rated high familiarity and
moderately favorable impression. 

Elections consistently rated middle familiarity
and unfavorable impression (across political
affiliations). 

Code Compliance rated low familiarity and
unfavorable impression.

DHS and Workforce Center, two programs that
prioritize serving low-income residents, were
rated as high familiarity and favorable
impression among residents making less than
$35k per year.

CO
M

M
IS

SI
O

N
ER

S

-1-



PA
RK

S
&

 T
RA

IL
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level of satisfaction with most
strategic plan activities.

Residents indicated confidence in the
County administration's ability to
execute their goals, but were less
confident about communication to
and from the community about the
process and activities related to the
goals.
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Efforts to promote excellent customer
service was one of the highest rated
strategic plan activities - continue to
expand and support these efforts.

The Mesa County website and Facebook
pages are successfully reaching our
community.

Continue utilizing and enhancing the
Mesa County website and Facebook
pages as those are critical sources of
information for community members.
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Residents are highly satisfied with
the quality and number of parks
and trails.

In general for residents with
household incomes over $50k, 
as income increased, there were
higher levels of satisfaction. 

However, those in the income
group making less than $35k
regularly reported higher
satisfaction than those making
between $35k and $50k.
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FE In general, the Quality of Life
measures received satisfactory
responses. The vast majority of the
community agrees that Mesa
County is a good place to live.

KEY FINDINGS

IN
TE

RN
ET There is overwhelming support for

Mesa County to invest in better
internet and to bring in more internet
providers. 

Consider community messaging that
highlights how this addresses top
community priorities.

-2-



AREAS FOR IMPROVEMENT

Give residents a voice in identifying areas for
improvement.

Provide clear communication about funding.

Support underserved communities,
specifically low-income earners making between
$35k - $50k in annual household income.

COMMUNITY PRIORITIES FOR
COUNTY LEADERSHIP

These areas have broad community support.
Highlight efforts in these areas and look for
opportunities to demonstrate commitment to Strategic
Initiative 3, Build Community, Together.

Community priorities differed significantly between
Republicans and Democrats. Independents shared
priorities with both parties.

Support efforts to improve K-12
education.

Promote Public Safety.

KEY ISSUES
Housing and child care had the lowest overall
satisfaction as community conditions. 

The majority of the community disagreed that there is
sufficient support for mental health and substance abuse
programs, and there was broad agreement that efforts
to support improvements to K-12 education should
be the number one priority.

There is broad consensus that these issues are important
to our community. They also represent opportunities
to bring residents together around these issues.

Affordable housing.

Access to quality child care.

K-12 Education.

Support for mental health and
substance abuse programs.
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Topics identified as top priority areas for
county leadership:

Concerns identified across the
community included:

Plan for Infrastructure
Development. 



Prioritize community efforts to address the least
satisfactory overall community conditions -
housing and child care.

There is overwhelming support for Mesa
County to invest in better internet and to
bring in more internet providers. Consider
community messaging that highlights how this
addresses top community priorities.

Increase support for residents making
between $35k - $50k per year. They rated the
lowest levels of trust in law enforcement and
local government, as well as the lowest
satisfaction with elected officials and the
economy. 

Explore contributing factors to the programs with
high familiarity and favorable impression to see
which successful practices can be replicated with
other programs and departments. Consider
opportunities to increase program awareness
to residents who are newer to the County.

Increase communication with residents about
current efforts and initiatives and how they
relate to overall County goals. Survey
responses to the preferred and most used
outlets should guide this strategy.

NEXT STEPS

The findings from the Tell Us
survey will be compiled into
additional formats on social
media and the Mesa County
website for residents.

OPPORTUNITIES FOR IMPACT

REPORT PREPARED BY 
MESA COUNTY PUBLIC HEALTH
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SURVEY
BACKGROUND

Additionally, several demographic and
socioeconomic questions were included to allow
for a deeper exploration and analysis of the data. 

A draft question list was developed by MCPH and
vetted by County leadership. The questions were
tested in English and Spanish before being
released to the community in June 2022.

COUNTY PROGRAMS
& SERVICES

COUNTY’S STRATEGIC
PLAN

COUNTY LEADERSHIP

COUNTY
COMMUNICATION

PURPOSE
The Tell Us survey assessed citizen satisfaction in Mesa County
and the results will inform planning and policymaking. 

PROGRESS 
ON KEY

INITIATIVES.

CUSTOMER SERVICE
AND EFFICIENCY 

OF COUNTY
GOVERNMENT.

AREAS FOR
FUTURE GROWTH.

The survey was designed by Mesa County Public Health (MCPH) to
measure how citizens perceive: 

GOALS

The Tell Us survey was developed during Spring 2022. Prior
to this survey, the most recent citizen attitude survey was in
2013. The team at MCPH received feedback on priorities
from Mesa County leadership and researched existing
community surveys. Topic areas included:

RESEARCH

DEVELOPMENT PROCESS

SURVEY 
DEVELOPMENT

SURVEY 
OPEN

SURVEY
ANALYSIS

DEVELOP
REPORT

2022
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

RELEASE
RESULTS

TIMELINE
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MESA COUNTY LEADERSHIP

CONTRIBUTORS

Mesa County Commissioners
Cody Davis
Scott McInnis
Janet Rowland

Administration
Department Leaders

Executive Director
Deputy Director
Research and Planning Team
Communication Team

Results were analyzed using a variety of programs
including state-of-the-art data visualization and
analytic programming tools. MCPH experts explored
the data with respect to demographic and
socioeconomic characteristics.

METHODS
The survey consisted of 37 questions that
took approximately 15 to 20 minutes to
complete. The survey was available
electronically in English and Spanish online.
Paper copies were also available by request
to community members who preferred to
complete the survey on paper. All residents
of Mesa County who were 18 years and older
were invited to complete the survey between
June 14 and July 29, 2022.

There were 941 incomplete survey responses in
addition to the completed surveys. MCPH
examined the questions to determine if there
were topics or question types that caused
people to leave the survey unfinished. There
was a long, in-depth question early in the
survey where a majority of these unfinished
surveys ended. This indicates that residents
may have been overwhelmed or believed they
had insufficient time to complete the survey.
Increasing the rate of completion will be a
goal for future surveys.

MESA COUNTY PUBLIC HEALTH

1,261 SURVEYS WERE COMPLETED.

28 responses were not included because
residents indicated they lived outside of Mesa
County (11), their age was under 18 (11), or
other answers indicating they were not part of
the target population of Mesa County adults (6),
bringing the total completed responses to
1,233.

The data was organized and presented throughout
this report to allow for easy interpretation.

For questions where the responses used an agree scale,
the “slightly agree, moderately agree, agree, and strongly
agree” responses were considered to be “agree”.

SCALE

SATISFACTION SCALE

Similarly, for questions where the responses used a
satisfaction scale, the “slightly satisfied, moderately
satisfied, satisfied, and very satisfied” responses were
considered to be “satisfied”.

Throughout the survey, residents were given the
opportunity to show to what extent they agreed or
were satisfied with various statements. These were
called either a “Scale of ” or “Scale of Satisfaction.”
These scales allowed for a more accurate portrayal of
resident perspectives.

NOT AT
ALL

VERY
SATISFIED

SATISFIEDSLIGHTLY
SATISFIED

MODERATELY
SATISFIED

NOT AT
ALL

STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE
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DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE
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Example of Strong Agreement Example of Weak Agreement

For example, without such a scale, the two charts
above would appear to give the same message.
However, the second chart indicates a more
overwhelming majority who only slightly agree.
In such a situation, proceeding with a more cautious
response or interpretation would be appropriate.

In some sections, the responses were given a
score (0-4), averaged together, and then the
responses were ranked in order according to
their score. In the Quality of Life and Strategic
Plan sections, responses are presented using a
satisfaction scale instead of an agreement scale.
In the Social Capital section, comparisons are
made to a previous version of the social
capital survey, administered by MCPH in 2017. 

When results are reported as percentages they
may not add to 100% due to rounding.

METHODS, CONTINUED

When interpreting data by race and ethnicity,
responses were grouped into two categories - people
of color and Non-Hispanic White. People of color
includes any resident who selected being a part of one
or more of the following:

HISPANIC, LATINO, OR SPANISH 

AMERICAN INDIAN/ALASKA NATIVE

ASIAN

NATIVE HAWAIIAN OR OTHER PACIFIC
ISLANDER

BLACK OR AFRICAN AMERICAN

This survey received fewer responses from other races
and ethnicities. In order to say anything statistically
meaningful when considering race or ethnicity, the
responses needed to be grouped together.

Residents may have also identified as White along
with above options, such as Hispanic and White.

USE THESE ICONS TO NAVIGATE THE REPORT

KEY FINDINGS give a summary of
the most important ideas found in
the data.

ACTIONABLE  INSIGHTS give
suggestions on how to use the key
findings in practical ways.

22% 22%

5%
10%

 
13%

 
50%

18%
 
 

30%
 
 
 

20%
 

10%

RESIDENT FEEDBACK shows actual
responses from community members
on specific topics.



36k
SOCIAL MEDIA REACH

1.3k
WEBPAGE VIEWS

A multimedia marketing campaign asked the community
to, “Tell Us.” The campaign tone was friendly and
conversational, and acknowledged that the
community member was the expert. Campaign images
featured local landmarks and pastimes, like a basket of
Palisade peaches or a mountain biker.

Digital materials included direct partner emails, social
media posts, e-newsletters, a press release, and a web
page.

MARKETING

Example of bilingual postcards.

Social media posts encouraged the
community to see themselves as experts.

Earned media from KKCO amplified our
message and survey link.

Printed materials included Directory Ads in Mesa Mall,
postcards, and business cards. Business cards with a QR
code were distributed at Market on Main.

A Partner Toolkit was distributed to other
government, nonprofit, and business organizations. It
included images and text to make it easy to share the
survey purpose and link. For example, the survey was
shared on the D51 Peach Jar and Chamber of Commerce
newsletters.

6k POSTCARDS MAILED
TO SPECIFIC MAILING
ROUTES THAT WERE
UNDERREPRESENTED.

COLORADO MESA UNIVERSITY, MESA COUNTY SHERIFF,
AND MESA COUNTY NEWS FEATURED THE SURVEY ON
FACEBOOK POSTS.
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NOT AT
ALL

STRONGLY
FAMILIAR

FAMILIARSLIGHTLY
FAMILIAR

MODERATELY
FAMILIAR

0 0.5 1 1.5 2 2.5

Mesa County Motor Vehicle Office 

Grand Junction Regional Airport 

Mesa County Landfill 

Mesa County Sheriff’s Office 

Mesa County Fairgrounds 

COUNTY PROGRAMS
& SERVICES

OVERALL FAMILIARITY
One of the County’s strategic plan goals (Goal 3: Develop
interdepartmental synergies) includes a strategy to increase
understanding of department roles. Residents indicated how
familiar they were with a list of county departments and
programs, selecting from a scale of 0 to 4, where 0 was
“Not at all” and 4 was “Strongly familiar.”  

Any familiarity rating higher than 2.0 was considered to be of high
familiarity within the overall community.

AVERAGE FAMILIARITY [0-4]

As expected, long-term
residents (more than 10 years)
showed the highest level of
familiarity, and new residents
(less than 5 years) showed the
least. 

Notably, however, the average
familiarity with Mesa County
programs increased only a small
amount for residents who’ve lived
here 5-9 years. 

Only once residents have lived
here for at least 10 years does
average familiarity reach the
highest level.

Motor Vehicle and the Airport were consistently
rated as most familiar to residents, while Surveyor
and Code Compliance were consistently rated as least
familiar.

Review the least familiar public-facing programs and
prioritize campaigns to increase community
awareness.

Consider opportunities to increase program
awareness to residents who are newer to the
county.
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CATEGORY DEPARTMENTS
AND PROGRAMS

High Familiarity +
Favorable Impression

Airport
Landfill

Fairgrounds

High Familiarity +
Unfavorable Impression

Motor Vehicle
Elections

Low Familiarity +
Favorable Impression

Coroner

Low Familiarity +
Unfavorable Impression

Code Compliance

FAMILIARITY & IMPRESSION
Following the familiarity question, residents indicated their
impression of programs with which they were familiar.

Impression is a measure of how the residents perceive
County programs and services. It is not a measure of
satisfaction and should not be interpreted as such. 

A low familiarity score suggests that the impression comes
less from interactions with the department or program, and
more from hearsay and general reputation. 

high
familiarity 
+ favorable
impression

low 
familiarity 
+ favorable
impression

high
familiarity 
+ unfavorable
impression

low
familiarity 
+ unfavorable
impression

Across all demographics, the Airport, Landfill,
and Fairgrounds were consistently rated as high
familiarity and favorable impression. 

Motor Vehicle rated high familiarity and moderately
favorable impression. Elections consistently rated
moderate familiarity and unfavorable
impression (across political affiliations). Code
Compliance rated low familiarity and unfavorable
impression.

Note: The programs included in this table are consistently found in
these categories for all demographics. The other programs not
included here fluctuate depending on differing subgroups.

Income had the highest correlation with familiarity and
impression. As income increased, the familiarity and
impression ratings increased. This was true for all
programs except GVT and Elections - their ratings
remained the same as income increased. 

Impression of the Sheriff’s Office improved with age
and income. People of color were generally more familiar
with programs, especially with the Workforce Center. They
also had more familiarity with the Sheriff’s Office but a
less favorable impression than Non-Hispanic White
residents.

DHS and Workforce Center, two programs that
prioritize serving low-income residents, were rated as
high familiarity and favorable impression among
residents making less than $35,000 per year.

When considering political affiliation, Democrats 
had a favorable impression of Public Health and rated it
more highly than any other program. Whereas
Republicans had a favorable impression of the
Sheriff’s Office and Fairgrounds. Independents rated
their impression of all three programs (Public Health,
Sheriff’s Office, and Fairgrounds) favorably. 

"It’s been very disheartening and
tiresome to see the ongoing

turmoil in our elections
department. Thank you for the

steps you have taken to appoint
others to oversee elections…”

Female, 60-69 Years Old

THE RESULTS WERE ORGANIZED 
INTO FOUR CATEGORIES

-10-



Average overall familiarity was consistent across Commissioner
Districts. However, District 3 reported having unfavorable
impressions of more programs and departments than Districts 1
and 2. Rural areas had unfavorable impressions of more
programs and departments than urban areas.

Most notably, the Road and Bridge Department and Public
Health had significantly unfavorable impressions among rural
residents, with a 20% decrease. Road and Bridge is viewed
“moderately positively” among urban residents, but only “slightly
positively” among rural residents. Public Health moves from
“positive” to “moderately positive” among rural residents.

high familiarity 
+ unfavorable impression

low familiarity 
+ unfavorable impression

COUNTY ATTORNEY

ROAD & BRIDGE 

GVT 

CORONER

ASSESSORTREASURER

ANIMAL

FAIRGROUNDS

ELECTIONS

high familiarity 
+ favorable impression

low familiarity 
+ favorable impression

CODE COMPLIANCE

SURVEYOR

HUMAN SERVICES MOTOR VEHICLE

HEALTH

DISTRICT ATTORNEY

WORKFORCE

SHERIFF

LANDFILL

AIRPORT
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Consider prioritizing the public-facing and public-serving programs
rated with low familiarity and unfavorable impression for community
awareness and promotion.

Explore contributing factors to the programs with high familiarity and
favorable impression to see which successful practices can be
replicated with other programs and departments. 

Consider outreach to rural parts of the County to increase 
visibility of and accessibility to programs. Find opportunities to improve
impression with rural residents.

"Mesa County Public
Health is a fabulous

resource to our
community. Law

enforcement needs to do a
better job of monitoring:
speed limits, running red

lights, illegal turns, texting
and driving.”
Male, 60-69 Years Old

"Services that I have
used recently have
been a positive
experience. The
dump, composting
facilities has been
great. 

The DMV had long
lines but quick and
positive service. The
building department
and assessor office
has been very helpful
however times could
improve.” 
Female, 18-39 Years Old

"…[I] wished the county
would be more aggressive
toward air quality, diesel

trucks rolling coal, causing
community lung cancer

and making harder for me
to breathe. I have had

positive experiences with
the DMV.”

Female, 60-69 Years Old
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DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

As income rises, so does the
strength of agreement that the
Commissioners are responsive
and accessible.

COUNTY
COMMISSIONERS

AGREEMENT WITH COMMISSIONER ACTIVITIES

Overall, 72% of residents agreed to
varying degrees that the County
Commissioners are responsive,
accessible, transparent, and spending
time on things that will help the
community. 

This section assessed the County Commissioners by asking
residents to what extent they agreed with four statements.

Spend tim
e on things

helpful to our community.
Responsive to

community concerns.

Visible and accessible to

the community. Prioritiz
e

transparency.

25%
28%

30% 30%

74% 73%
70% 69%

More than one in six respondents opted out
of these questions, a higher percentage
than any other question set in the survey.  

While there were few substantive
differences between their responses, rural
residents were more likely to respond to
this question than residents living in
municipalities, perhaps signaling more
overall familiarity with the work of the
Commissioners.

To increase perception of accessibility and responsiveness
among low-income residents, consider introducing email
and mail forms of communication - highly desired but
not often used formats for this group (see page 16 for
more information on communication outlets).

Since Democrats are more likely to approve of the efforts
than the communication of the Commissioners, consider
messaging with themes preferred by Democrats as
identified in the County Priorities section (page 18).

The most notable difference in rankings
between groups within Mesa County was by
political affiliation, where Republicans (77%)
and Independents (73%) were more likely to
agree with the four statements, and
Democrats less so (61%).  Notably,
Democrats agreed more that the
Commissioners “spend time on things
that will help our community” than they
did that the Commissioners are transparent,
responsive, or accessible.
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NOTE: Percentages may not add to 100% due to rounding. Read pages six
and seven to learn more about the data methods used in this report.

“I love the way the city
government is having

venues to talk to its
citizens. I would like to

see the county
commissioners do the

same.”
 Female, 70+ Years Old



0% 25% 50% 75% 100%

Placeholder 

Maintain a county-wide, long-range financial plan [S4] 

Provide opportunities for meaningful community engagement [S2] 

Pay great attention to the quality of programs and services [S2] 

Maintain a budget that supports the goals and initiatives of the County [S4] 

Give residents easy access to information outlining county projects and services [S2] 

Provide a good value for the taxes residents pay [S4] 

Understand potential future opportunities and adapt accordingly [S3] 

0% 25% 50% 75% 100%

Value its employees [S1] 

Provide excellent customer service [S2] 

to County services and departments [S2] 

to provide the best customer service [S2] 

0% 25% 50% 75% 100%

Placeholder 

Support mental health [S3] 

0% 25% 50% 75% 100%

Placeholder 

on to the community about funding [S4] 

fying areas that need improvement [S2] 

y and address areas of critical need [S3] 

Support underserved communities [S3] 

Provide clear communication to the
community about funding [S4]

Give residents a voice in identifying
areas that need improvement [S2]

COUNTY'S 
STRATEGIC PLAN STRATEGIC

INITIATIVES

1
2 BUILD A CULTURE OF EXCELLENCE [S2]

BUILD THE BEST TEAM [S1]

3 BUILD COMMUNITY, TOGETHER [S3]

A majority of residents reported some level
of satisfaction with most strategic plan
activities. These initiatives were adopted in
2022 as a guide to Mesa County's long-term
success. These initiatives support the
County's vision, "We are the builders of the
best place to live, work, and play for all
generations."

BUILD FISCAL STABILITY [S4]4

Value its employees [S1]

Provide residents easy
access to County services

and departments [S2]

Provide excellent
customer service [S2]

Use technology and innovative
tools effectively to provide the

best customer service [S2]

PERCENT SATISFIED

VERY SATISFIED SATISFIED
Maintain a county-wide,

long-range financial plan [S4]86%

82%

84%

80%

Provide opportunities for meaningful
community engagement [S2]

Pay great attention to the quality of
programs and services [S2]

Maintain a budget that supports the
goals and initiatives of the County [S4]

Give residents easy access to information
outlining County projects and services [S2]

 
Provide a good value for the taxes

residents pay [S4]

Understand potential future
opportunities and adapt accordingly [S3]

MODERATELY SATISFIED

79%

79%

78%

77%

76%

74%

70%

LEAST SATISFIED

69%

68%

67%

63%

48%

PERCENT SATISFIED

Identify and address areas of
critical need [S3]

Support underserved
communities [S3]

Support mental health and
substance abuse programs [S3]

Residents showed high satisfaction with the listed
activity related to Strategic Initiative, Build the Best
Team.

They were divided around Strategic Initiative 4,
Build Fiscal Stability, and Strategic Initiative 2,
Build a Culture of Excellence.  In both cases, they
indicated confidence in the County administration's
ability to execute their goals, but were less confident
about communication to and from the community
about the process and activities related to the goals. 

Residents were generally more dissatisfied with the
questions related to Strategic Initiative 3, Build
Community, Together.

PERCENT SATISFIED

PERCENT SATISFIED
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The County has an opportunity to improve
both the work and the public perception
of Strategic Initiative 3, Build
Community, Together.

Efforts to promote excellent customer
service was one of the highest rated
strategic plan activities - continue to expand
and support these efforts.

These priorities fit fairly well into Strategic Initiative 3, Build
Community, Together.  While this area is currently poorly
rated, residents seemed interested in emphasizing it,
especially "Goal 7, Support community efforts that improve
public health, welfare, and safety."

For more details about the results of the Community Priority
section, see page 18.

Support efforts to improve the K-12
education system.

Promote public safety.

Plan for projected community growth in
infrastructure development to maintain
quality of life.

residents indicated “Don’t Know” for
“Maintain a county-wide, long-range

financial plan”. This was notably higher
than all of the other priorities, where

“Don’t Know” responses fell between 
8-13%.

 

MORE THAN 

1 in 4

“Employee retention
is important and I
hope that the county
compensates and
supports employees
at a better rate in
the future.”
Female, 50-59 Years Old

“Mental health
resources have
been extremely
challenging to find
for my family.”

-15-

“Change meeting
dates and times
to allow more
citizens to
attend.”

Female, 40-49 Years OldFemale, 70+ Years Old

In addition to rating their satisfaction with strategic plan
activities, residents reported on what they believe
should be the highest priorities for County leaders to
focus on.  

Three priorities were rated highly across all
demographic groups:



TOP PREFERRED OUTLETS

COMMUNICATION

Mesa County
Website

Facebook

Web-based
News

Television

Print
News

TOP OUTLETS USED

Mesa County
Website

Facebook

Direct
Mail

Television

Print
News

of people of color
indicated they

prefer and use the
radio to get

information from
the County.

APPROXIMATELY

1/3

Residents use computers and cell phones to learn
about activities and services from the County.

The Mesa County website and Facebook pages are
both highly preferred and frequently used.  

However, the third most preferred outlet was direct
mail, and this ranked very low for outlets residents
actually use. In fact, 20% of residents indicated that they
preferred to get their information by direct mail, but did
not select this as an outlet they used.  

A similar effect was seen for email - although it was less
preferred, 18% of residents said they preferred it but
did not mark it as a used outlet. This finding was
consistent across age groups.

 years and older
drive the interest
in television and

print news.

60
RESIDENTS OVER

People earning $100k and up more strongly agreed they
were easily able to get the information they needed
about a County service or department compared to
those earning less than $100k.

NOTE: RESIDENTS WERE ENCOURAGED TO PICK MULTIPLE RESPONSES, SO THE PERCENTAGES DO NOT ADD UP TO 100%.

67%

55%

43%

41%

40%

62%

50%

43%

41%

40%
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Consider introducing a direct-mail
and email form of communication.
If these are available, work to make
them more accessible to residents.

Explore barriers to accessing
information for households earning
less than $100k.

Continue utilizing and enhancing
the Mesa County website and
Facebook pages as those are critical
sources of information for community
members.

“I would be happy to
have access to a local

TV station that informs
me of what's

happening in the
future, instead of just

what happened
yesterday.”

“Get back to having
pandemic outbreak
information that makes
sense. Some of the
information is hard to
understand. There might be
other health information
that might be trackable
such as monkey pox and
flus that could show
statistics for that would be
helpful and provide insight
in providing safe
environments on a daily
basis. I check website and
smartnews for County
information mostly.”
Female, 50-59 Years Old

Female, 70+ Years Old

"Support
newspaper."

Male, 70+ Years Old
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0% 10% 20% 30% 40% 50%

K-12 Education 

Public Safety 

Family Economic Stability 

Local Business Growth 

Infrastructure Development 

Diverse Employment Opportunities 

Transportation Infrastructure 

Broadband Connectivity 

Public Land Use 

Financial Responsibility w/ Public Funds 

Local Healthcare Resources 

Air and Water Quality 

Public Health 

Diverse Housing Development 

Diverse Community 

Riverfront Trail Connectivity 

Post-Secondary Education Alternatives 

Parks Outside of Cities and Towns 

Nearly every demographic group in the county
ranked the following three items in their top five
priorities:

Support efforts to improve the K-12
education system.

Promote public safety.

Plan for infrastructure development to
maintain quality of life.

Create opportunities for family economic
stability.

Help local businesses grow.

Improve transportation infrastructure. 

Encourage diverse employment
opportunities. 

Improve broadband connectivity.

COMMUNITY 
PRIORITIES

Note:  Priorities have
been shortened for
ease of analysis.  For
the full phrases used
in the survey, see
page 49.

These three priorities encompass components of
Strategic Initiative 3, Build Community, Together,
including the distribution of education resources,
diverse approaches to increasing public safety, and
making infrastructure and safety improvements.  

Here, the community indicated their support for
centering these initiatives in County efforts.

OTHER TOP PRIORITIES

Riverfront Trail Connectivity.

Post-Secondary Education Alternatives.

Parks Outside of Cities.

LOWEST PRIORITIES OVERALL

RANKED PRIORITIES [RANK 1 - 5]

RANK 1 RANK 2 RANK 3 RANK 4 RANK 5
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The only groups in Mesa County that show significantly
divergent priorities were political parties. This likely
reflects that the parties have different philosophies on
what the role of government should be in a community. 

The fact that significant differences came up by party
affiliation, and not by gender, age, income, or other
demographic breakdown means that two people with a
common party affiliation with other demographic
differences are more likely to have similar priorities than
two people from separate parties with similar other
demographics.

While Democrats and Republicans only shared two priorities,
Support efforts to improve K-12 education and Create
opportunities for family economic stability, Independent
priorities consistently overlapped with the priorities of
Republicans or Democrats. 

Also of interest is what these groups marked as their lowest
priorities. “Help local businesses grow,” a top priority for
Republicans, was listed as the third least important priority
to Democrats.  “Promote a vibrant and diverse community,”
was ranked last for Republicans, but ranked #7 for Democrats. 

It is worth noting that a low ranking on these priorities does
not mean that the community does not value them, but it
does mean that they consistently believe that County leaders
should be focused elsewhere.

Local Business
Growth

Air & Water Quality
 

Transportation
Infrastructure 

 
Diverse Housing

Development

Diverse Employment
Opportunities

 
Public Safety

 
Infrastructure
Development

REPUBLICANS

Public 
Health

K-12
Education

 
Family

Economic
Stability

DEMOCRATS

INDEPENDENTS
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 “Childcare and early
childhood education is

severely lacking.”
 

K-12 Education, Public Safety, and an
Infrastructure Development Plan have broad
support - highlight efforts in these areas and look
for opportunities to demonstrate commitment to
Strategic Initiative 3, Build Community, Together.

Based on the shared priorities identified above,
certain aspects of projects may appeal to
community members regardless of their political
affiliation. Careful messaging can help align
projects with priorities that all groups see as
important.

For example, the Clifton Community Center could
be pitched as an investment in education and
family economic stability to everyone of all
political affiliations.

“Improve Mesa County's
education, infrastructure
and business
opportunities. Mesa
County is a great place to
live geographically, but
the workforce is under-
educated and the ultra
conservative values are a
turn off to businesses and
progressive forward
looking companies and
industries.”
Male, 50-59 Years Old

Male, 50-59 Years Old

 “I think the main
priority for Mesa

County should be
to improve K-12

education. I think
our existing
schools are

severely lacking
when it comes to

quality of
education...”

 Male, 18-39 Years Old

“Affordable housing has to
be on top of the list.
Forward thinking planning
and development. The new
library in Clifton will be a
great addition, please help
them and build on it.”
Female, 60-69 Years Old
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DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

0% 25% 50% 75% 100%

Number of parks and trails 

Quality of parks and trails 

Access to grocery stores 

Bikeability 

Responsiveness of local law enforcement 

Overall feeling of safety and security 

Access to quality health care 

Effectiveness of your local law enforcement 

Walkability 

Traffic 

Road Conditions 

Access to quality child care 

Availability of affordable housing 

0 1 2 3

COMMUNITY
CONDITIONS

Overall, residents were most satisfied with the quality and number of parks
and least satisfied with housing and child care. These were significant as 54%
of residents reported dissatisfaction with access to quality child care and 44%
reported dissatisfaction with availability of affordable housing. 

Notably, satisfaction with safety and security changed significantly across
the income groups. In general, as income increased, satisfaction with safety and
security also increased; however, satisfaction with safety was lower among residents
with household incomes between $35k-$50k per year than for those with less than
$35k.

A similar trend was observed for these groups in the Quality of Life and
Social Capital sections (see pages 23 and 27), indicating there may be an
underlying connection contributing to the difficulties experienced by those in the
higher income group. 

AVERAGE
AGREEMENT [0-4]
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$35k $50k $75k $100k $150k $200k

2.5 

2 

1.5 

1 

0.5 
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People of color reported slightly
higher satisfaction with overall
conditions. This increase is most
notable regarding child care access,
bikeability, and walkability when
compared to Non-Hispanic White
residents.

Residents were also asked if they
used parks and trails in Mesa County.
Overall, 87% of residents reported
using local parks and trails. Usage
decreased with age - the highest use
was observed among adults less than
50 years old (94%). 

Trail usage increased with income,
with the lowest usage (81%) reported
among residents making less than
$35,000 per year.

Men reported higher parks and trails
use (90%) than women (84%).
Residents with children reported
higher use (95%) than those
without children (82%). Urban
areas saw higher use (89%) than rural
areas (80%).

Prioritize community efforts to address the
least satisfactory overall community
conditions - housing and child care.

Consider opportunities to increase
accessibility and appeal of parks and trails
to older adults, women, and residents making
less than $35k per year.

SA
FE

TY

ANNUAL INCOME

Residents opted out of the child
care, bikeability, and law
enforcement response questions at
a higher rate than other questions in
this section.

There’s a 25% increase in satisfaction
with safety between the lowest and
highest income groups.

“I am pleased to see continued investment in local parks, trail
systems, and outdoor recreation facilities and hope to see that
continue. But, the biggest issue we face as a community and
region is sustainability in the face of increasing resource
challenges, especially related to water. We can act now to
address these challenges and save ourselves pain and
suffering in the future.”
Male, 18-39 Years Old

SATISFACTON WITH SAFETY AND SECURITY BY INCOME
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0 1 2 3

Mesa County is a good place to visit. 

Mesa County is a good place to have fun. 

Your neighborhood is a good place to live. 

Mesa County is a good place to live. 

Overall, Mesa County provides a good quality of life. 

Mesa County is a good place to retire. 

Mesa County is a good place to raise children. 

Mesa County is a good place to work. 

Residents were most satisfied with Mesa County as a place to visit and have fun,
and with both their neighborhood and Mesa County as a place to live.

They were least satisfied with Mesa County as a place to work, raise children,
and retire. Overall, on a scale of 0 to 4, where 0 is dissatisfied and 4 is strongly
satisfied, they rated the overall quality of life a 2.5, between moderately satisfied and
satisfied.

Satisfaction with the quality of life in Mesa County was most strongly impacted
by income level. While the satisfaction with Mesa County as a place to visit, work, and
retire did not change significantly with income, a higher income was correlated with a
higher satisfaction with residents’ neighborhood and the county as a place to live, the
overall quality of life, and Mesa County as a place to have fun and raise children.

QUALITY 
OF LIFE
Quality of life is a person’s perception of the environment and
context in which they live, work, and play. For example, how satisfied
they are with their neighborhood as a place to live. Residents were asked
about their satisfaction with eight specific measures. The results show
that they are at least moderately satisfied with each measure.

AVERAGE AGREEMENT [0-4]

-23-

“I think the biggest priority for this county is affordable living.
There are so many lower wage jobs that people can’t even

afford housing (rentals or homes). I’m not talking about
minimum wage jobs, I’m talking about relatively professional
jobs that pay quite low compared to the skills and experience

required for the job.”
 Female, 40-49 Years Old



$35k $50k $75k $100k $150k $200k

2 
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1 

0.5 
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Notably, the overall satisfaction level of the $35k-$50k
income group was the same as the less than $35k group.
This may be an indicator of the success of assistance
and support programs in having a measurable impact
on the quality of life for those making less than $35k.
Without those social supports, the satisfaction responses
from this group would likely be lower. Similar trends were
observed in the Community Conditions and Social Capital
sections (see pages 21 and 27).

Other factors that impacted response included age. Older
residents were more satisfied with quality of life in
Mesa County than their younger counterparts, but this
is in part explained by the fact that generally, income
increases as age increases.  

People who are newer to the community (less than 10
years) were slightly more satisfied than people who have
lived here longer. This was especially true of the newer
retirement-age community’s satisfaction with Mesa County
as a place to retire. This group tended to be more
satisfied than their counterparts who had been here
longer.    

ANNUAL INCOME
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3.0

 

2.5

 

2.0

 

1.5
To increase satisfaction with Mesa County as a
place to raise children, work to address (and
increase messaging around) child care
inadequacy identified in community
conditions, and support efforts to improve K-
12 education, a universally held priority for
Mesa County residents.

To increase satisfaction with Mesa County as a
place to work, incorporate actions that
account for the community’s prioritization
of both local business growth and growing
diverse employment opportunities.

Investigate the potential relationship between
quality of life measures and household
income, particularly for the two groups with
household incomes less than $35k and
between $35k and $50k. 

SATISFACTON WITH QUALITY OF LIFE BY INCOME

-24-



0% 20% 40% 60%

Spectrum/Charter 

CenturyLink 

Satellite Providers 

Other 

INTERNET
CONNECTIVITY

Community members overwhelmingly support the County’s
investment in better internet. This support is consistent
even among those who reported having adequate
internet service at home. Community members also
broadly support having more internet providers (87%).

The most common internet provider was Spectrum/Charter,
followed by CenturyLink and satellite providers. Nearly 
one-third (30%) of residents report having inadequate
internet at home. Only 2% of residents report no home
internet service. 

The percentage of those who report having inadequate
internet service grows as income increases. 

While having more money should in theory allow a person to
purchase better internet, this can’t happen if the available
options are limited. All income groups are highly in favor of
having more internet providers in the area, and most so
among residents making more than $150k per year (95%
in favor).

THE MAJORITY OF RESIDENTS
ARE IN FAVOR OF BETTER
INTERNET SERVICE.

Internet access has grown to become integral to success in work,
education, healthcare, and other aspects which contribute to a person’s
quality of life. Mesa County leadership’s efforts to advance higher quality and
more equitable internet access can contribute towards the strategic plan
mission to “provide the infrastructure so you can live the life you want.”

IN
TE
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 P
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D

ER YES

NO

YES

NO

YES

NO

REPORT HAVING ADEQUATE INTERNET SERVICE WITH
THEIR PROVIDER

YES

NO

-25-

The percentage of those with higher income
reporting inadequate service is consistent for all
three commissioner districts (about 38%), but is
different by district for those making less than $75k per
year. Only 24% of those in this income group report
having inadequate internet in Districts 2 and 3,
compared to 39% in District 1.

Spectrum/Charter is the most common internet
provider in Mesa County, with CenturyLink as its
closest competitor. 95% of urban residents have either
Spectrum/Charter or CenturyLink. In rural areas, only
61% have either Spectrum or CenturyLink. More rural
residents (31%) report using satellite internet than those
in urban areas (5%).



There is overwhelming support for
Mesa County to invest in better
internet and to bring in more
internet providers. 

Consider community messaging that
highlights how this addresses top
community priorities.

For example, better home internet is
critical for education and allows for
more diverse employment
opportunities. Attracting and
bringing in more providers will
expand local business growth as well.

“I am in favor of better
internet, it’s a

monopoly and the
service sucks and very

expensive.”
 

"We live in Whitewater and
unless you think satellite is

an affordable option (I
don't) then you are stuck

with CenturyLink providing
2 mbs for $50 a month, or

using your cell phone
tethered to your PC. Kids
are expected to do their

homework, or if they are
stuck at home like it was
during parts of the Covid

pandemic, and it is just
about impossible for them
to accomplish that on the

internet service that is
available.”

 

Male, 18-39 Years Old

Female, 60-69 Years Old

 “The fiber optic contract
to speed up internet

services is such a good
decision…Thank you!”

 Male, 50-59 Years Old
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DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

0% 25% 50% 75% 100% 125%

I personally trust law enforcement in Mesa County. 

I feel close to people in the area where I live. 

I am satisfied with Mesa County elected officials. 

I personally trust local government officials in Mesa County. 

I am pleased with the state of education in Mesa County. 

I am pleased with the state of the economy in Mesa County. 

0 0.5 1 1.5 2 2.5

SOCIAL
CAPITAL
Social Capital is the value derived from positive connections
between people. Some of the key components of social capital include
trust in a community, closeness between neighbors, and social
interactions between family and friends, as well as an individual's
perception of where they live. 

It is sometimes described as the “glue” in a community. In general, the
higher level of social capital, the more resilient, cohesive, and
healthy a community is.

MCPH surveyed residents on social capital in 2017. The 2022 Tell Us
community survey used similar questions in order to track progress on
these measures.

AVERAGE
AGREEMENT [0-4]

NOTE: THESE DISTRIBUTIONS EXCLUDE THE “DON’T KNOW” ANSWERS.
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 “...support each and every citizen,
especially the disabled, and
provide more attainable housing
for those who are disabled and
homeless and single parent
households... and discourage and
refrain from law enforcement
officials from abusing our citizens
and encourage them to provide
assistance in order to rebuild trust
and sustainability!”
Female, 40-49 Years Old

“I am an old retiree. I have no family
here. I have no social life. I have

lived here for about 35 years.
Everything is being geared to

younger more able and somewhat
wealthier people. In the past I have

volunteered and tried to get
involved…Pay attention to the

elders trying to survive in a place
that doesn't want them.”

Female, 70+ Years Old



$35K
$50K

$75
K

$100K
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$200K

100% 

75% 

50% 

25% 

0% 

0 0.5 1 1.5 2

$35k - $50k 

All Others 

0 0.5 1 1.5 2

$35k - $50k 

All others 

In the overall community, residents on
average report that they “agree” they
personally trust local law enforcement. 

They “moderately agree” to feeling close to
people in the area where they live and to being
satisfied with Mesa County elected officials.
They “slightly agree” to trusting local
government officials, satisfaction with the
economy, and satisfaction with education.

Responses for some of these categories were
strongly impacted by household income. In
general, as income increases, trust in law
enforcement and satisfaction with the
economy increase, as well. 

However, there is a notable divergence from this trend for residents making between $35k - $50k
in annual household income. They rated the lowest levels of trust in law enforcement and
local government, as well as the lowest satisfaction with elected officials and the economy.
This trend was also observed concerning safety and security and satisfaction with their
neighborhood, previously noted in the Community Conditions and Quality of Life sections. 

When looking at residents in the same income group who have children, the differences were even
more notable, particularly for trust in local government and satisfaction with elected officials. More
than half (57%) report completely disagreeing in these two areas (compared to only 24%
disagreement from other groups).

TRUST IN LOCAL LAW ENFORCEMENT AND LOCAL
GOVERNMENT OFFICIALS BY INCOME

LAW ENFORCEMENT

LOCAL GOVERNMENT

ANNUAL INCOME

AVERAGE AGREEMENT [0-4]

1.3

1.5

AVERAGE AGREEMENT [0-4]

0.9

1.5

WITH CHILDREN

I PERSONALLY TRUST LOCAL GOVERNMENT OFFICIALS IN MESA COUNTY.
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The age of residents also had a strong impact on response. 
As age increased, trust in law enforcement and in local
government officials increased as well. People of color also
reported a notable difference in trust in law enforcement, 
19% reported completely disagreeing compared to 12% of 
Non-Hispanic White residents.

People of color also reported more disagreement with feeling
close to people in the area where they live, 26% disagreement
compared to only 16% of Non-Hispanic White residents.  
The strongest determinants correlated to feeling close to
neighbors was found to be different for males and females.
Male responses were highly correlated with political affiliation,
while female responses were most highly correlated to
household income.

MALE RESPONSES TO FEELING CLOSE TO PEOPLE
IN THEIR AREA BY POLITICAL AFFILIATION
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FEMALE RESPONSES TO FEELING CLOSE TO PEOPLE
IN THEIR AREA BY HOUSEHOLD INCOME

Gender also played a strong role in residents’ satisfaction with the state of the
economy. 78% of male residents expressed some level of satisfaction while only
66% of female residents did. Further, the average male response was close to
moderate satisfaction, while the average female response was closer to only slightly
satisfied.
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There was a distinct change in the average answer between the
surveys regarding the number of close, regularly contacted
friends. In 2017 respondents reported having 1 to 2 friends. 

The average answer increased in 2022 to somewhere close to
3 to 5 friends. This increase should be interpreted carefully since
it is only two data points with significant circumstances having
impacted social interaction during this period.

The social capital section also included questions about
volunteer hours, time spent with family, and number of
regularly-contacted, close friends.

Residents reported on average volunteering around 1 to 4
hours per month. There was no notable change in this area
between the 2017 and 2022 surveys.

In 2022, residents reported meeting up with family on average
several times per month. This was a slight decrease compared
to 2017 when residents reported meeting with family somewhere
between several times a week and several times a month.

Explore risk factors and stressors
on the $35k-$50k income group,
compared to those in the less than
$35k group, that might explain lower
levels of social capital as well as lower
satisfaction with quality of life and
community conditions.

Explore why trust in local government
is low, and consider action and
communication that increase trust
in local government.

Consider means of community
engagement and outreach by law
enforcement and local government to
younger residents, low-income
households, and people of color. Find
opportunities to improve satisfaction
and trust.

“I wish there was less divisive
opinion in our citizenry, less
political division, less hatred and
more compassion for one
another...I know there isn't much
the county can do about that, but if
there were more friendly and
respectful discussion within our
community, this would be a much
safer and happier place to live!”
Female, 70+ Years Old

“The MCSO is probably the
most trusted department in
Mesa County, in my opinion.”
Male, 50-59 Years Old
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SCHOOL OR EDUCATION
Improvements to quality.

Concerns regarding school safety
and bullying.

More support for teachers.

INTERNET

Inadequate or overly expensive
service.

Too few providers.

HEALTH

RESIDENT 
FEEDBACK
Residents had the opportunity to provide additional feedback
through an open-ended question, “What other feedback would
you like to provide that would be helpful to the County?”

COMMUNITY

HOUSING

TOP CATEGORIES & THEMES

MENTAL HEALTH

Need for a  Community
Recreation Center.

Encouraging a meaningful sense of
community and connection.

Concern over community growth
and wise handling of resources.

WORK
Struggles for the working class,
particularly affordable housing
and child care.

Transportation issues related to
commuting to work (e.g. road
work, congestion, multimodal
options).

Affordable housing and the disparity
between housing costs and wages.

Diverse housing options for those
with subsidies, low-income, retired,
physically or mentally disabled.

Carefully considered and planned
housing developments, a lot of
concern for overly “dense”
neighborhoods and lack of planning
for associated infrastructure.

Various public health related
concerns (e.g. COVID-19, air quality,
safety).

Healthcare industry comments
related to affordability and
options for care and comments on
providers.

An overwhelming consensus that there
are insufficient services and
resources.

A lot of comments connecting concerns
over the unhoused or “homeless” with
mental health concerns.
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APPENDIX



1. SURVEY SAMPLE DEMOGRAPHICS

The following charts compare the distributions for various demographics from the Tell Us survey to those from
the U.S. Census Bureau’s American Community Survey for Mesa County. This comparison shows the limitations
of using this sample at face value to fairly represent the population. The weighting method described in the
following section on page 36 was incorporated to blend the raw responses from the survey towards a more
representative response for the community as a whole.

Any disparities between the survey sample and the population distributions can inform areas where efforts may
be prioritized to reach underrepresented demographics. Increasing efforts towards marketing to
underrepresented groups may better reflect the true distributions within the community.

Survey Census

18-29 30-39 40-49 50-59 60-69 70-79 80 and over

30% 

20% 

10% 

0% 

Age - Survey and Census

6%

14%

17%

19%

27%

16%

20%

16%
15%

16%
17%

10%

6%

1%

Age

Less than 30 years old
Males
People of color
Annual household income less than $50k
Educational attainment less than college degree, especially
those with high school diploma or less

Demographics of residents to reach for more representative
involvement:

-33-



Gender - Survey and Census

Race/Ethnicity, 18 and older - Survey and Census

Survey Census

Female Male Other

75% 

50% 

25% 

0% 

Survey Census

Non-Hispanic White People of Color

100% 

75% 

50% 

25% 

0% 

66%

33%

51%

83%

17%

49%

1% 0%

Race/ Ethnicity 18+

86%

14%

DEMOGRAPHIC REACH
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Household Income - Survey and Census

Survey Census

under $
15K

under $
25K

under $
35K

under $
50K

under $
75K

under $
100K

under $
150K

$150K and over

No re
sp

onse
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15% 

10% 

5% 

0% 

4% 4%
5%

9%

17% 17%
16%

13%

16%

11% 11%

8%

15%

18%

14% 14%

9%

0%

Educational Attainment - Survey and Census

Survey Census

10%
7%

27%

37%

29%

0.5%

29%

36%

17%

8%

Less than
high school

High school
diploma or GED

Some college,
Associates Degree,

or technical
certificate

College degree Advanced level
degree
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2. WEIGHTING PROCESS

Sex (male, female, undeclared)
Age groupings (18-39, 40-49, 50-59, 60-69, 70+)
Income groupings (0-35K, 35K-100K, 100K+) 
Education level groupings (Advanced Degrees, College degrees, Other)
Race and Ethnicity (non-hispanic white, all others)
Political affiliation (Republican, Democrat, Independent and 3rd party). Note that literature reviewed
suggests that including a worldview factor yields better results.

All surveys have an inherent limitation related to who responds to the survey. The question is “Do the
individuals who completed the survey represent the community?” This is called selection bias. Most
statistical methods assume a true random sample. A true random sample is generally extremely
expensive, if it is even possible. One approach is to use a priori information about aggregate community
demographics with demographics of the respondents to blend responses to arrive at better estimates
for the whole community. 

Here is an example. The population of Mesa County according to the Colorado State Demography Office
in 2022 is 49.7% male and 50.3% female. Responses in the Tell Us survey were close to 33% male and
67% female. The weighting method used, takes the responses as representative of a group (male or
female) and uses the a priori information to blend the responses. In this example suppose the female
average answer to a question was 2 (of 5) and the male average answer was 3 (of 5). The unweighted
average is (0.33 * 3) + (0.67 * 2) = 2.33. The weighted average is (.497 * 3) + (.503 *2 ) = 2.497. While this
difference may seem slight, it shifts the raw response averages towards a more representative value for
the community.

The method, R-package anesrake, was used for weighting the results of the Tell Us survey. The method
allows weighting using multiple demographic factors. This is the same method that The Pew Research
Center uses with their surveys.

Six demographics were used in weighting the responses of the Tell Us survey:

The groupings were chosen so that they had a sufficient number of responses to ensure reasonable
estimations of a group's average response at the community level. A priori estimates for the groupings
were derived from the US Census Bureau American Community Surveys, except for political affiliation
which was derived from Mesa County voter registration.
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Mesa County Motor Vehicle Office 

Grand Junction Regional Airport 

Mesa County Landfill 

Mesa County Sheriff's Office 

Mesa County Fairgrounds 

Mesa County Public Health 

Mesa County Elections Office 

Mesa County Department of Human Services 

Mesa County Animal Services 

Mesa County Workforce Center 

Grand Valley Transit 

Mesa County Assessor 

District Attorney's Office (21st Judicial District) 

Mesa County Road and Bridge Department 

Mesa County Treasurer 

Mesa County Coroner 

Mesa County Attorney's Office 

Mesa County Code Compliance Services 

Mesa County Surveyor 

This section contains the list of questions included in the 2022 Tell Us survey. A chart showing the overall
response is listed directly below each question.

QUESTION 1   We would like to know how familiar you are with various programs and services in Mesa
County. For each of the following County programs and services, please indicate your level of familiarity.
(Options: 0 - Not at all Familiar, 1 - Slightly Familiar, 2 - Moderately Familiar, 3 - Familiar, and 4 - Very
Familiar) 

SURVEY QUESTIONS

Note: Anything over 2.0 is a really good level of familiarity in the
community, and anything under 1.0 is a high indication of little to
no familiarity.

2.5

2.4

2.1

2.0

2.0

1.9

1.7

1.6

1.6

1.3

1.5

1.2

1.2

1.1

1.1

1.0

0.9

0.8

0.7
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QUESTION 2   Based on what you’ve heard about or experienced with the program or service below, what is
your overall impression of that department? (Options: 0 - Negative, 1 - Slightly Positive, 2 - Moderately Positive, 
3 - Positive, 4 - Very Positive)

high familiarity 
+ unfavorable impression

low familiarity 
+ unfavorable impression

COUNTY ATTORNEY

ROAD & BRIDGE 

GVT 

CORONER

ASSESSORTREASURER

ANIMAL

FAIRGROUNDS

ELECTIONS

high familiarity 
+ favorable impression

low familiarity 
+ favorable impression

CODE COMPLIANCE

SURVEYOR

HUMAN SERVICES MOTOR VEHICLE

HEALTH

 ATTORNEY

WORKFORCE

SHERIFF

LANDFILL

AIRPORT

Note: Average familiarity was calculated from the previous question
where some level of familiarity was expressed (excluding those who
indicated no familiarity).

-38-



Excellent Customer Service - Mesa County government employees provide
excellent customer service.

Effective Use of Technology - Mesa County uses technology and innovative tools
effectively to provide the best customer service.

Attention to Quality - Mesa County pays great attention to the quality of
programs and services.

Residents Have a Voice - Mesa County residents have a voice in identifying areas
that need improvement.

Easy Access to Services - Residents have easy access to Mesa County services and
departments.

Values Employees - Mesa County values its employees.

Easily Access Information - Mesa County residents can easily access information
outlining County projects and services.

Opportunities for Community Engagement - Mesa County provides
opportunities for meaningful community engagement.

Support for Mental Health and Substance Abuse - Mesa County provides
adequate support for mental health and substance abuse programs and services.

Adequate Support for Underserved - Mesa County provides adequate support
for underserved communities.

Budget Supports Goals/Initiatives - Mesa County maintains a budget that
supports the goals and initiatives of the County.

Clear Communication about Funding - Mesa County officials provide clear
communication to the community about funding.

County-wide, Long-range Financial Plan - Mesa County officials maintain a
county-wide long-range financial plan.

Services are Good Value for Taxes Paid - Mesa County services are a good value
for the taxes we pay.

Addressing Areas of Critical Need - Mesa County does a good job of identifying
gaps and outlining strategies to address areas of critical need.

Understand and Adapt to Future Opportunities - Mesa County officials
understand potential future opportunities and adapt accordingly.
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QUESTION 3   For each of the statements listed, please rate the extent to which you agree.
(Agreement scale: Disagree, Slightly Agree, Moderately Agree, Agree, Strongly Agree, I don't know)



0% 25% 50% 75% 100%

Excellent Customer Service 

Easy Access to Services 

Values Employees 

Effective Use of Technology 

County-wide, Long-range Financial Plan 

Budget Supports Goals/Initiatives 

Attention to Quality 

Services are Good Value for Taxes Paid 

Opportunities for Community Engagement 

Easily Access Information 

Understand and Adapt to Future Opportunities 

Clear Communication about Funding 

Residents Have a Voice 

Addressing Areas of Critical Need 

Adequate Support for Underserved 

Support for Mental Health and Substance Abuse 

14% 20% 29%

14% 23%24%

24%

29%

13%

13%

10%

28% 8%

8%

7%

7%

6%

6%

19% 31%24% 20%

24%

19% 26%27% 22%

27%

21% 24%26% 22%

22% 30%27% 16%

22% 25% 25% 20%

19% 22%

22% 25%

28% 25%28% 14%

28% 19%

30% 25%29% 12%

30% 22%30% 13%

15%

30% 21%

30% 21%30%

34% 17%25% 18%

50% 16% 3%

5%

6%

5%

20% 10%

8%

6%

6%

6%

DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

Satisfaction with County's Strategic Plan Activities
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0% 25% 50% 75%

Mesa County Web Page 

Facebook 

Web-Based News 

Television 

Printed News 

Radio 

Outdoor Signage 

Direct Mail 

Posted Notices 

Mass Email 

NextDoor or similar 

Instagram 

Informational Booths 

YouTube 

Twitter 

Snapchat 

If I need information related to a County service or department, I’m able to easily get it.

67%

55%

43%

41%

40%
38%

32%

32%

24%

21%

21%

12%

9%

7%

7%

2%

13%

30% 29%

5%

23%

Moderately
Agree

Slightly AgreeDisagree Agree Strongly Agree
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QUESTION 4   Please indicate the extent to which you agree with the following statement.
(Agreement scale: Disagree, Slightly Agree, Moderately Agree, Agree, Strongly Agree)

QUESTION 5   Please check all of the communication outlets that you use to learn about activities
and services in Mesa County. (Order was randomized.)



Rank 1 Rank 2 Rank 3 Rank 4 Rank 5

0% 25% 50% 75%

Mesa County Web Page 

Facebook 

Direct Mail 

Television 

Printed News 

Web-based News 

Radio 

Mass Email 

Outdoor Signage 

Posted Notices 

NextDoor or similar 

Instagram 

Informational Booths 

YouTube 

Twitter 

Snapchat 

66%

55%

48%

46%

45%

43%

41%

37%

31%

26%

19%

13%

10%

10%

8%

3%

QUESTION 6   Please select and rank your preferred ways of learning about activities and services
in Mesa County. (Select top 5.)
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Communication Outlets Rank 1 Rank 2 Rank 3 Rank 4 Rank 5 Grand
Total

Mesa County Web Page 26% 12% 14% 7% 8% 66%

Facebook 15% 13% 9% 8% 8% 55%

Direct Mail 10% 9% 11% 11% 8% 48%

Television 9% 11% 10% 9% 8% 46%

Printed News 9% 11% 8% 10% 7% 45%

Web-based News 7% 10% 10% 10% 5% 43%

Radio 5% 7% 10% 10% 9% 41%

Mass Email 7% 7% 5% 8% 11% 37%

Outdoor Signage 3% 5% 7% 6% 10% 31%

Posted Notices 1% 4% 4% 7% 10% 26%

Nextdoor or similar 2% 3% 4% 4% 6% 19%

Instagram 4% 3% 2% 2% 1% 13%

Informational Booths 0% 1% 2% 4% 3% 10%

YouTube 1% 2% 1% 3% 3% 10%

Twitter 2% 1% 2% 1% 1% 8%

Snapchat 0% 1% 0% 1% 1% 3%
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Communication Outlets Ranked by Preference



0% 25% 50% 75% 100%

The County Commissioners are spending time on the things that will help our community.
The County Commissioners are responsive to community concerns.
The County Commissioners are visible and accessible to the community.
The County Commissioners prioritize transparency.

Spend time on things
helpful to our community

Responsive to
community concerns

Visible and accessible
to the community

Prioritize
transparency

25%

28%

30%

30%

29%

28%

25%

26%

21%

21%

19%

20%

17%

15%

17%

14%

7%

9%

9%

9%

DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE

QUESTION 7   For each of the following, please rate the extent to which you agree.

QUESTION 8   For each of the following, please rate the extent to which you agree.
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0% 25% 50% 75% 100% 125%0 1 2 3

Number of parks
and trails

Quality of parks
and trails

Access to
grocery stores

Bikeability

Responsiveness of local
law enforcement

Overall feeling of safety
and security

Access to quality
health care

Effectiveness of your
local law enforcement

Walkability

Traffic

Road Conditions

Access to quality
child care

Availability of
affordable housing

Community Conditions

Average Agreement [0-4]

2.78%

6%

9%

16%

16%

12%

17%

17%

18%

22%

29%

44%

54%

16%

20%

17%

20%

19%

20%

20%

19%

23%

23%

10%

12%

12%

13%

16%

16%

20%

22%

19%

21%

17%

20%

36%

39%

37%

31%

32%

35%

32%

27%

31%

27%

22%

11%

8%

17%

13%

17%

22%

31%

28%

22%

18%

17%

12%

17%

16%

13%

8%

5%

5%

4%

2.7

2.5

2.2

2.2

2.2

2.1

2.0

2.0

1.8

1.6

1.1

0.9

DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE
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QUESTION 9   Please rate your satisfaction with each of the following characteristics relative to
the area where you live within Mesa County. (Satisfaction scale: 0 - Dissatisfied, 1 - Slightly
Satisfied, 2 - Moderately Satisfied, 3 - Satisfied, 4 - Very Satisfied, -1 - Don't Know)



0% 25% 50% 75% 100%

Yes 

No 

Less than 1 hour 1 to 4 hours 5 to 15 hours Over 15 hours

60% 

40% 

20% 

0% 

0% 10% 20% 30%

Every day 

Several times per week 

Several times per month 

Several times per year 

Occasionally 

Never 

I don't have family 

87%

24%

56%

13%
7%

13%

16%

26%

24%

17%

12%

5%

2%

QUESTION 10   Do you use trails and/or parks within Mesa County?

QUESTION 11   On average, about how many hours per month do
you volunteer for any organization in Mesa County?

QUESTION 12   During the past 12 months, how often have you met
up with one or more members of your family?
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0 1 or 2 3 to 5 6 to 10 Over 10

30% 

20% 

10% 

0% 
5%

18%

30%

23% 24%

0% 25% 50% 75% 100% 125%0 0.5 1 1.5 2 2.5

I personally trust law
enforcement in Mesa County.

I feel close to people in
the area where I live.

I am satisfied with Mesa
County elected officials.

I personally trust local government
officials in Mesa County.

I am pleased with the state of
education in Mesa County.

I am pleased with the state of
the economy in Mesa County.

Average Agreement [0-4]

2.4

1.9

1.7

1.5

1.5

1.4

14%

17% 23% 21%

7%

6%

7%

3%

27% 11%

22%27%21%23%

29% 25% 22% 18%

17%20%

20%22%27%28%

24%31%

14% 16% 32% 25%

DISAGREE STRONGLY
AGREE

AGREESLIGHTLY
AGREE

MODERATELY
AGREE
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QUESTION 13   Can you estimate how many friends living in your community you keep in fairly
regular contact with?

QUESTION 14   For each of the following statements, please rate the extent to which you agree.
(Agreement scale: Disagree, Slightly Agree, Moderately Agree, Agree, Strongly Agree, I don't know)



0% 25% 50% 75% 100%

TEST 
Spectrum/Charter 

CenturyLink 
Satellite Providers 

Other  

0% 25% 50% 75% 100%

Yes 

No 

Don't Know 

0% 25% 50% 75% 100%

No - Not Required 

Yes - Required 

0% 25% 50% 75% 100%

TEST 

Yes 

No 

No Home Internet 

81%

80%
9%

5%

7%

7%

11%

0% 25% 50% 75% 100%

Yes 

No 13%

90%

10%

QUESTION 15   Do you feel you have adequate internet service at home?

68%

30%

2%

QUESTION 16   Do you have internet at home that requires a satellite dish?

QUESTION 17   Who is your internet provider at home?

 Spectrum/Charter
 CenturyLink
 Rise Broadband
 T-Mobile 5G Home Internet

Viasat Internet
HughesNet
Grand Valley Telecommunications
Other

QUESTION 18   Do you support Mesa County’s investment in better internet services? 

QUESTION 19   Do you want to see more internet providers in the area?

87%
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Financial Responsibility w/ Public Funds - Promote financial responsibility with public
funds and tax dollars.

Diverse Employment Opportunities - Encourage a variety of industries to relocate to or
remain in Mesa County to promote diverse employment opportunities.

Family Economic Stability - Create opportunities for a community where individuals and
families have opportunities to be economically stable.

Local Business Growth - Help local businesses to grow.

K-12 Education - Support efforts to improve the K-12 education system.

Post-Secondary Education Alternatives - Support and diversify post-secondary
education alternatives to grow our local talent pool.

Public Health - Promote and protect public health.

Local Healthcare Resources - Support and grow local healthcare resources.

Transportation Infrastructure - Support efforts to improve transportation infrastructure
across the Grand Valley (pedestrian, public, air, rail, and road).

Broadband Connectivity - Improve broadband connectivity in Mesa County.

Infrastructure Development - Plan for projected community growth in infrastructure
development to maintain quality of life.

Public Safety - Promote public safety.

Public Land Use - Promote responsible use of public lands (recreational use, open space,
commercial use).

Parks Outside of Cities and Towns - Provide parks outside of cities and towns.

Riverfront Trail Connectivity - Complete connectivity of the Riverfront Trail.

Air and Water Quality - Support policies to maintain or improve air and water quality.

Housing Development - Facilitate diverse housing development.

Diverse Community - Promote a vibrant and diverse community.
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QUESTION 20   How important should these priority areas be to Mesa County government
leaders in the next few years? Select and rank up to 5 priority areas for Mesa County government
leaders.



Rank 1 Rank 2 Rank 3 Rank 4 Rank 5

0% 10% 20% 30% 40% 50%

K-12 Education

Public Safety

Family Economic Stability

Local Business Growth

Infrastructure Development

Diverse Employment
Opportunities

Transportation Infrastructure

Broadband Connectivity

Public Land Use

Financial Responsibility w/
Public Funds

Local Healthcare Resources

Air and Water Quality

Housing Development

Public Health

Diverse Community

Riverfront Trail Connectivity

Post-Secondary
Education Alternatives

Parks Outside of
Cities and Towns

46%

39%

39%

39%

38%

34%

33%

31%

25%

25%

25%

25%

25%

24%

18%

12%

12%

9%

Community Priorities for County Leadership
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Priority Rank 1 Rank 2 Rank 3 Rank 4 Rank 5 Grand
Total

K-12 Education 15% 11% 8% 6% 6% 46%

Public Safety 11% 8% 7.3% 7% 6% 39%

Family Economic Stability 8% 9% 7% 8% 7% 39%

Local Business Growth 7% 7% 10% 8% 6% 39%

Infrastructure Development 7% 7% 7% 7% 11% 38%

Diverse Employment Opportunities 6% 6% 7% 8% 8% 34%

Transportation Infrastructure 4% 7% 7% 7% 7% 33%

Broadband Connectivity 5% 7% 7% 8% 5% 31%

Public Land Use 3% 4% 6% 7% 5% 25%

Financial Responsibility w/ Public
Funds

7% 5% 4% 6% 5% 25%

Local Healthcare Resources 6% 4% 5% 5% 6% 25%

Air and Water Quality 4% 4% 5% 5% 7% 25%

Public Health 4% 6% 6% 6% 3% 25%

Diverse Housing Development 6% 6% 4% 4% 5% 24%

Diverse Community 3% 3% 3% 4% 5% 18%

Riverfront Trail Connectivity 3% 2% 3% 2% 3% 12%

Post-Secondary Education
Alternatives

1% 4% 2% 2% 3% 12%

Parks Outside of Cities and Towns 4% 2% 2% 2% 2% 9%
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QUESTION 21   What other feedback would you like to provide that would be helpful to the
County? (A summary of the top categories and themes can be found on page 31. A sampling of
resident comments are featured in each section of the main report starting on page 10.)

Community Priorities for County Leadership



0% 5% 10% 15% 20% 25%

18 to 29 

30 to 39 

40 to 49 

50 to 59 

60 to 69 

70 and older 

0% 20% 40% 60%

Female 

Male 

Other 

0% 25% 50% 75%

Married 

Domestic Partnership 

Separated 

Divorced 

Widowed 

Never Married 

13%

23%

15%

16%

51%

61%

6%

1%

12%

5%

16%

16%

1%

17%

48%

0% 25% 50% 75%

Yes 

No 64%

36%

QUESTION 22   What is your age (in years)?

QUESTION 23   What is your gender? (Female, Male, Other)

QUESTION 24   Are you married, in a domestic partnership, separated, divorced, widowed, or
have you never been married? 

QUESTION 25   Do any children live in your household?
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0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25

15% 

10% 

5% 

0% 

3%
4% 4%

2%

3%

2% 2%

1%

8%

6% 6%
7%

8%

9% 9% 9% 9%

11%

12%

10%10%

8%

14%
15%

13%

8%

0 to 2 3 to 5 6 to 10 11 to 13 14 to 17 18 to 25

40% 

30% 

20% 

10% 

0% 

16%
20%

40%

25%

40%

22%
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QUESTION 26   Please enter the ages of all children living in your household (years).

Note: These percentages represent the portion of children of each age living
at home with parent(s). As such, the percentages for those 18 and older only
represent the portion still living with their parents, and cannot be compared
to the full percentage of this age group in the greater community.

Infant and
Toddler

Preschool Elementary
School

Middle
School

High
School

Young Adults
Living at Home



0% 20% 40% 60% 80%

Urban 

Rural 

78%

22%

QUESTION 27   Please place a marker on the map near the neighborhood where you live. Zoom
and pan as needed. Click (or touch) to set the location. Drag and drop the pin to move it.

Purple locations are inside a Census Place region within the Grand Valley
or in the Fruitvale area and for this survey are considered urban
locations. The numbers indicate County Commissioner districts.
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0% 10% 20% 30% 40%

Less than High School 

High School Diploma or GED 

Some College 

College Degree 

Advanced Level Degree 

0% 20% 40% 60%

Full-Time 

Part-Time 

In School 

Manage House 

Retired 

Other 

8%

17%

21%

37%

16%

1%

54%

10%

6%

4%

4%

22%

Associate's Degree or
Technical Certificate
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QUESTION 28   What is the maximum education level you have attained?

QUESTION 29   Are you working full-time, working part-time, going to school, managing the
house, or something else?



Less than $15,000
$15,000-$24,999
$25,000-$34,999
$35,000-$49,999
$50,000-$74,999

$75,000-$99,999
$100,000-$149,999
$150,000 or more
Prefer not to respond

0% 5% 10% 15% 20%

Below $15K 

$15k to $25k 

$25k to $35k 

$35K to $50K 

$50K to $75K 

$75K to $100K 

$100K to $150K 

Over $150K 

Prefers not to say 

0% 25% 50% 75% 100%

Yes 

No 

Prefers not to say 

9%

9%

17%

15%

13%

6%

16%

11%

89%

1%

6%

10%

QUESTION 30   What is your estimated total annual household income?

QUESTION 31   Are you of Hispanic, Latino, or Spanish origin? 
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0% 25% 50% 75% 100%

White 

American Indian / Alaska Native 

Asian 

Native Hawaiian or Other Pacific Islander 

Black or African American 

92%

2%

1%

1%

1%

0% 25% 50% 75% 100%

People of Color 

Non-Hispanic White 

17%

83%
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QUESTION 32   What race do you consider yourself to be?

When interpreting data by race and ethnicity, responses were grouped into
two categories - people of color and Non-Hispanic White. This survey received
fewer responses from other races and ethnicities, and in order to say anything
statistically meaningful when considering race or ethnicity, the responses
needed to be grouped together.

People of color is a
composite variable from
race and ethnicity used in
analysis.



0 to
 4

5 to
 9

10 to
 14

15 to
 19

20 to
 24

25 to
 29

30 to
 34

35 to
 39

40 to
 44

45 to
 49

50 to
 54

55 to
 59

60 or m
ore

20% 

15% 

10% 

5% 

0% 

16%

14%

8%

10% 10%

7%

9%

6% 6%

4%
3% 2%

5%

0% 25% 50% 75%

0 to 4 

5 to 9 

10 or more 

70%

23%

7%

0% 25% 50% 75%

Rent 

Own 

Other 

19%

75%

5%

QUESTION 33   How long have you lived in Mesa County (in years)?

QUESTION 34   How many different addresses have you lived at in Mesa County?

QUESTION 35   Do you currently rent/own your housing?
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0% 25% 50% 75% 100%

Yes 

No 

12%

88%

0% 10% 20% 30% 40%

Democrat 

Moderate Democrat 

Independent 

Moderate Republican 

Republican 

3rd Party 

Prefers not to say 

7%

10%

40%

11%

28%

2%

2%
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QUESTION 36   Have you ever served on active duty in the U.S. Armed Forces?

QUESTION 37   How would you best describe your political affiliation?
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