
residents completed the
survey and provided

key insights about life
in Mesa County.
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2022 MESA COUNTY CITIZEN ATTITUDE SURVEY
EXECUTIVE SUMMARY

BACKGROUND

KEY FINDINGS

The Tell Us community survey was administered during June and
July 2022.

The survey was open to all Mesa County residents (18 years and
older) to assess citizen satisfaction and to measure how residents
perceived progress on key initiatives, customer service and
efficiency of county government, and areas for future growth.

Overall, 72% of residents agreed to
varying degrees that the County
Commissioners are responsive,
accessible, transparent, and
spending time on things that will
help the community.

Residents were asked about how
familiar they were with County
programs. If they indicated any level of
familiarity, they were given a question
about their impression. In other words,
their perception based on either their
personal experience or based on
hearsay and general reputation.

Across all demographics, the Airport,
Landfill, and Fairgrounds were
consistently rated as high familiarity
and favorable impression. 

Motor Vehicle rated high familiarity and
moderately favorable impression. 

Elections consistently rated middle familiarity
and unfavorable impression (across political
affiliations). 

Code Compliance rated low familiarity and
unfavorable impression.

DHS and Workforce Center, two programs that
prioritize serving low-income residents, were
rated as high familiarity and favorable
impression among residents making less than
$35k per year.
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level of satisfaction with most
strategic plan activities.

Residents indicated confidence in the
County administration's ability to
execute their goals, but were less
confident about communication to
and from the community about the
process and activities related to the
goals.
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Efforts to promote excellent customer
service was one of the highest rated
strategic plan activities - continue to
expand and support these efforts.

The Mesa County website and Facebook
pages are successfully reaching our
community.

Continue utilizing and enhancing the
Mesa County website and Facebook
pages as those are critical sources of
information for community members.
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Residents are highly satisfied with
the quality and number of parks
and trails.

In general for residents with
household incomes over $50k, 
as income increased, there were
higher levels of satisfaction. 

However, those in the income
group making less than $35k
regularly reported higher
satisfaction than those making
between $35k and $50k.
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measures received satisfactory
responses. The vast majority of the
community agrees that Mesa
County is a good place to live.

KEY FINDINGS

IN
TE

RN
ET There is overwhelming support for

Mesa County to invest in better
internet and to bring in more internet
providers. 

Consider community messaging that
highlights how this addresses top
community priorities.
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AREAS FOR IMPROVEMENT

Give residents a voice in identifying areas for
improvement.

Provide clear communication about funding.

Support underserved communities,
specifically low-income earners making between
$35k - $50k in annual household income.

COMMUNITY PRIORITIES FOR
COUNTY LEADERSHIP

These areas have broad community support.
Highlight efforts in these areas and look for
opportunities to demonstrate commitment to Strategic
Initiative 3, Build Community, Together.

Community priorities differed significantly between
Republicans and Democrats. Independents shared
priorities with both parties.

Support efforts to improve K-12
education.

Promote Public Safety.

KEY ISSUES
Housing and child care had the lowest overall
satisfaction as community conditions. 

The majority of the community disagreed that there is
sufficient support for mental health and substance abuse
programs, and there was broad agreement that efforts
to support improvements to K-12 education should
be the number one priority.

There is broad consensus that these issues are important
to our community. They also represent opportunities
to bring residents together around these issues.

Affordable housing.

Access to quality child care.

K-12 Education.

Support for mental health and
substance abuse programs.
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Topics identified as top priority areas for
county leadership:

Concerns identified across the
community included:

Plan for Infrastructure
Development. 



Prioritize community efforts to address the least
satisfactory overall community conditions -
housing and child care.

There is overwhelming support for Mesa
County to invest in better internet and to
bring in more internet providers. Consider
community messaging that highlights how this
addresses top community priorities.

Increase support for residents making
between $35k - $50k per year. They rated the
lowest levels of trust in law enforcement and
local government, as well as the lowest
satisfaction with elected officials and the
economy. 

Explore contributing factors to the programs with
high familiarity and favorable impression to see
which successful practices can be replicated with
other programs and departments. Consider
opportunities to increase program awareness
to residents who are newer to the County.

Increase communication with residents about
current efforts and initiatives and how they
relate to overall County goals. Survey
responses to the preferred and most used
outlets should guide this strategy.

NEXT STEPS

The findings from the Tell Us
survey will be compiled into
additional formats on social
media and the Mesa County
website for residents.

OPPORTUNITIES FOR IMPACT

REPORT PREPARED BY 
MESA COUNTY PUBLIC HEALTH
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